
kybun International Meeting 2022
E-COMMERCE



kybun International Meeting 2022 2

What to expect

• What we are currently doing – an insight
• Our three-pillar principle
• Best Practice / What can a single/small shop do?
• Reminder: use the tools we provide
• Selling on marketplaces?
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• Shopify Webshops
– Own: CH/EU/UK/HK
– Built: UAE/KW
– Marketplace: SA

• Klaviyo E-Mail Marketing (Mailchimp & Cleverreach)
• Online Advertising

– Google / Bing (search engines)
– YouTube (video platform)
– Facebook / Instagram (Social Media)

• Content Marketing
– Website, Shop, Facebook, Instagram, LinkedIn, YouTube, Google Maps

What we do – An insight
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• Online store pays for growth
• Build and strengthen brand 

awareness
• Your partner plays a central 

role in the entire customer 
journey

• Looking for new store locator 
solutions to integrate you even 
better

Our three-pillar principle
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• Selling, keep hurdles as low as possible
– Equip the products on your platform with as much information as possible
– Explains to the customer the business, idea and origin of the product
– Do not hide the shoe price or appearance of the sole
– Creating trust with reviews, certificates or badges > UCG

• Advertising
– Be present where your target group is
– Local websites / directories in your area often also offer advertising packages
– Combine online & offline activities and vice versa

• Loyalty Programs
– Refer a friend / rewards / etc.

Best Practice
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• Content-Marketing
– Be active on your channels and interact with your audience
– Make your shop / page look up-to-date and fill it with life

• Customer Service
– View it as a profit center
– Lead customers the way you want

• Automation
– Proactive information
– Complete the same requests / tasks automatically

• Trial shoes as #1 “fishing hook” for new customers

Best Practice
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• Affiliate program (commissions; optional: Google Advertising) (EU&US)
• Integration with kybun's global online advertising

– Google myBusiness Location

• Event promotion via newsletter and social media (Corsizio)
• Newsletter flow for new customers (CleverReach)

Use the tools we provide - Reminder
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• Optimize local visibility
– Online and offline
– Citation Building (kybun Webinar)
– Local SEO

• Ads via Google Maps > myBusiness
• Cooperation with other businesses
• Loyalty Programs, online and/or offline

What can a single / small shop do?



kybun International Meeting 2022 11

• A possibility? Perhaps
• Advantages
Brand awareness > digital shop window
Very popular as a product search engine in some countries
No monthly basic costs

• Disadvantages
– Not all data in your own hands > e-mail as an example
– Hard rules / complicated uploads
– Sales commission reduces margin
– Consulting / Product Descriptions insufficient
– Integration of own tools/apps hardly or not at all possible

Selling on marketplaces?
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• kybun product feed
– CSV
– Updated daily
– All important data available
– Multilingual 

• Available from October 2022

One more thing…
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